The Annals of 
Man’s Heroic Courage 
Tell No Greater 
Story Than The 
Conquest of These 
Tempestuous Seas! 
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PRODUCTION TRAILER! 


PUBLICITY— 


‘Sons Of The Sea’ To Show 
At Strand Starting Friday 


The new feature attraction at 
the Strand Theatre, starting Fri- 
day, will be “Sons of the Sea,’ 
a lusty tale of two brothers who 
both loved the sea and the same 
woman. Made in England, the 
new film stars two of Britain’s 
most famous young stars, Mich- 
ael Redgrave and Valerie Hob- 
son. 

The setting of “Sons of the 
Sea” is England, during the last 
century when the shipping busi- 
ness was in the throes of chang- 
ing from sailing vessels to steam- 
ers. To the older men, the change 
represents a dangerous risk of 
the profits they have been amass- 
ing in the emigrant trade. But 
to young Charles Maclver 
(Michael Redgrave) and his 
brother David (Griffith Jones), 


MICHAEL REDGRAVE and 
VALERIE HOBSON 


who have inherited a banking 
and shipping firm from their 
father, the change to steamers 
means the forging of a solid 
link between the two great Eng- 
lish-speaking nations. Their first 
venture is a total. failure. With 
nearly all of Liverpool out to 
see the gala launching of their 
first steamship, it slides out into 
the harbor and sinks. 

Taking leave of his brother, 
Charles ships as an emigrant on 
the sailing ship. of one of the 
rival shipowners. ‘He is going to 
America to see Cunard, who is 
said to be launehing a steamship 
venture. The-boat, dangerously 
overloaded, sinks in mid-Atlan- 
tic, and he is one of the few 
survivors. ;Meanwhile his broth- 
er, in order to save the rapidly 
declining business has gone into 


«,.-partnership. with another firm 


in Glasgow. He has also become 
engaged to lovely Mary Morison, 
(Valerie Hobson) whose uncle 
is a potential financial backer 
for the new partnership. 
Charles, back in England, comes 


Mat 102—15c 
VALERIE HOBSON—lovely English 


actress who has the feminine lead in ° 


the British-made film, "Sons of the 
Sea," coming to the Strand. 


to her uncle to try to get backing 
for the steamship company 
which he and Sam Cunard are 
trying to start. It is love at first 
sight when he meets Mary, but 
he soon learns of her engage- 
ment to his brother. Mary per- 
suades her uncle, who is torn 
between the two factions who 
are trying to get his backing, 
to propose that they all go into 
partnership together to start a 
trans-Atlantic steam packet ser- 
vice. 

When the first ship, “The Bri- 
tannia” is ready, Charles sails 
on the maiden voyage, glad to 
get away from the approaching 
marriage of his brother and 
Mary. At the last moment, how- 
ever, Mary sails on “The Britan- 
nia,” too, to visit her aunt in 
America. It is an eventful voy- 
age, a race against time, for a 
sailing ship had left Glasgow 
at the same time, and “The 
Britannia” must beat it in order 
to establish once and for all the 
supremacy of the steamship. 

“Sons of the Seas” was di- 
rected by Walter Forde, from 
a screen play by Gordon Welles- 
ley, Edward Dryhurst, and 
Emeric Pressburger, based on 
a story by Derek and Wynne 


‘Maclver. 


TODAY'S NEW FILM 
SONS OF THE SEA’ 


“Sons of the Sea,” a story of 
adventure on the high seas, 
heads the Strand Theatre’s bill, 
starting today. Made at the 
Warner Bros. studios in Eng- 
land, the new picture stars 
to American audiences for his 
Michael Redgrave and Valerie 
Hobson. 

The story of “Sons of the 
Sea” goes back to the middle of 
the last century when men of 
vision were talking of replacing 
the Atlantic sailing ships with 
steamboats. They were laughed 
at, particularly by the conserva- 
tive old shipowners. who made a 
tidy profit by loading their sail- 
ing vessels with eager emigrants, 
many of whom perished of 
starvation during the months- 
long trips. Young Charles Mac- 
Iver (Michael Redgrave) travels 


“on one of these ships and the ex- 


perience makes an indelible im- 
pression upon him: More strong- 
ly than ever, he is convinced that 
only with the establishment of 
steamship lines can the bonds 
of friendship be forged endur- 
ingly between England and the 
United States. With the help of 
his brother’s...fiance (Valerie 
Hobson) he manages to get the 
financial backing that he needs, 
and at last, triumphantly to 
steam into the Boston harbor 
in the “Britannia.” 


CAST 


Charles Maclver 
MICHAEL REDGRAVE 


Mary Morison ...... VALERIE HOBSON 


David Maclver ............ Griffith Jones 
Cunard Hartley Power 
SUSPN yeeros Ss Margaretta Scott 
Begonia s...:c:::.ccasncaate Bessie Love 
BUMNSSsses .co ee Milton Rosmer 
Morison: ih4...624 Frederick Leister 
2 Gen erin rege Henry Oscar 
Napiet —.<sccsicscae: Edmund Willard 
ranen cc Charles VictoF 
Donaldson sc acaiacienl... Frank Tickle 
SiGGHE Gs. nn.s Leslie Bradley 
Bank President ................ Felix Aylmer 
Ors Gardai aha Joss Ambler 
Capt. Woodruff ............ lan MacLean 
Capt. Slade ............ Joe Cunningham 
Bs eee mor ees ears John Salew 
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SONS OF THE SEA—Michael Redgrave and Griffith Jones portray the 
Maclver brothers, who with Samuel Cunard, started the first trans-Atlantic 
steamship line, in the new Strand picture, "Sons of the Sea." 


(REVIEW) 


Anglo-U. S. Ties Stressed 
In Epic ‘Sons Of The Sed 


The strong bond of brother- 
hood and friendship that unites 
England and the United States 
today had its origin a century 
ago through the courage and 
vision of some men, who braved 
opposition and ridicule to es- 
tablish the first trans-Atlantic 
steamship line. This is the story 
told in “Sons of the Sea,” which 
opened yesterday at the Strand 
Theatre, and it is a story which 
is fraught with thrills and ex- 
citement from start to finish. 

Briefly, “Sons of the Sea,” 
which was made in England, tells 
the story of the two Maclver 
brothers, Charles and David, 
who inherit the family shipping 
business. Charles, convinced that 
sailing ships <will. soon: be ‘out- 
moded, has persuaded his broth- 


er that the firm showtd build ‘a, 
steam vessel. At the day of.the: 


great launching, the ship im- 
mediately sinks to the bottom. 
David is ready to accept defeat, 
but Charles is not. He leaves 
Liverpool for America to see 
Sam Cunard, but the sailing 
vessel on which he has taken 
passage is sunk, and he is one 
of the few survivors brought 
back to England. There he meets 
Cunard, 

Together they go to Glasgow 
to see a man whom Charles feels 
may be willing to:help them. 
While they are waiting to see 
him, his niece, Mary (Valerie 
Hobson) comes in, and for 
Charles it is love at first sight. 
He soon learns, however, that 
she is engaged to his brother 


PRODUCTION STAFF 


Directed by WALTER FORDE 
Screen Play by Gordon Wellesly, Ed- 
ward Dryhurst and Emeric Press- 
burger; From a Story by Derek and 
Wynne Maclver; Editor, Terrence 
Fisher; Photography, Basil Emmott; 
Sound by Ernest A. Royls; Special 
Effects, Douglas Woolsey, Henry Har- 
ris; Art Director, Norman Arnold; 
Musical Director, Jack Weaver. 


SYNOPSIS 


A century ago, strong rivalry existed 
between the shipowners of the two 
great British ports, Liverpool and 
= glasgow ... And it was the vision 
and tenacity of young Charles Mac- 
Iver of Liverpool, which built, against 
opposition and ridicule, the first fleet 
of steamships to ply the Atlantic, 
forming an unbreakable bond of 
friendship and understanding be- 
tween the people of Britain and the 
people of the United States. 


David, who is also trying to get 
her uncle to back a new partner- 
ship he has just formed. Mary 
persuades them all to join forces, 
and the trans-Atlantic shipping 
company becomes a_ reality. 

Walter Forde, who directed 
the production, has done a mag- 
nificent job of keeping his screen 
story moving with force and 
vigor. Michael Redgrave, in the 
role of Charles MaclIver, gives 
an inspired performance of the 
young dreamer who makes his 
dreams come true. One of the 
ranking stars of British films, 
Redgrave is well-known to 
American audiences through his 
work in such outstanding Brit- 
ish pictures as ‘The Lady Van- 
ishes” and “The Stars Look 
Down.” Valerie Hobson is spir- 
ited'and beautiful in the role of 
Mary. Griffith Jones gives a 
sterling performance as David. 


Sea Drama For Strand 


“Sons of the Sea,’”’ which has 
been scheduled as the next fea- 
ture attraction at the Strand 
Theatre, to start on Friday, has 
an inspiring “hands-across-the- 
sea” theme. It is a story of the 
founding of the Cunard line in 
1840 and of the first efforts to 
institute regular steamship sail- 
ings between England and 


America. 


at 103—15¢ 
MICHAEL REDGRAVE — well-known 
to American audiences for his role 
in "The Lady Vanishes" is currently 
starring in “Sons of the Sea." 


e EXPLOITATION e 


U. S.-ENGLISH UNITY 


“Sons Of The Sea” points up the 
development of the steamboat as an 
important link between the United 
States and England. Exploit this time- 
ly angle in your campaign, bringing 
it right up to date. In cooperation 
with local patriotic organizations, 
sponsor an essay contest among loc- 
alites on topic, “The Growth of 
Anglo-American Unity and Its Signifi- 
cance Today.” See local school offi- 
cials about running a like contest 
among the youngsters on some simi- 
lar phase of Anglo-American rela- 
tions. Or, tie up with a local British 
organization or business group en- 
gaged in English trade to cooperate 
in sponsoring a benefit showing, pro- 
ceeds going to the Red Cross or simi- 
lar society. And don’t forget your 
local newspaper for feature stories 
and editorials around this “hands 
across the sea” angle. Any of these 
ideas can be built into the key ex- 
ploitation stunt for your campaign. 
So play it up big! 


SONS OF SEA QUIZ 


Here’s one for the youngsters: A 
quiz to test their knowledge of fam- 
ous “‘sons of the sea.” Contestants 
are asked to match correct names 
with the brief biographies in the left- 
hand column. Offer guest tickets to 
first twenty-five correct answers. 


1. Won his initial fame for ex- 4 i 
ploits on the Spanish Main .. . first 
Englishman to sail around the world 

- commanded the English fleet in 
victory against the Spanish Armada 
in 1588. 


John Paul 
Jones 


2. David Glas- 
gow Farragut 


2. Inventor of the steamboat... 
built first steam propelled boat in 
1803 in Paris .. . constructed first 
commercial steamship in U. S. in 
1807, the Clermont, and in 1814 
the first steam warship, the Fulton. 


3. English admiral ... captained 3. Oliver Haz- 
the H. M.S. Bounty in expedition ard Perry 

to West India Islands . . . involved 

in crew mutiny. 


4. Won world fame first for defeat 


of French fleet at the Nile... Under 4. Ferdinand 


the slogan that “England expects Magellan 
every man to do his duty,’’ headed 

English navy in its defeat of Napo- 

leon’s fleet at Trafalgar. 

5. Born in Halifax and engaged in 5 
shipping there . . . when England ant 


decided to substitute steamships for 
sailboats in oceanic trade, he 
formed company with Maclvers of 
Liverpool and Burns of Glasgow to 
back the “Brittania,”’ first steam- 
ship to cross the Atlantic Ocean. 


6. Served..under Admiral Farragut 65 Six: Vraneis 


in Civil War... defeated the Span- Drake 
‘ish fleet at Manila in 1898 without 
the loss of an American sailor, 
7. Noted explorer .. . active in 1 William 
Portugese fleet . . . first man to sail Bligh 


‘around the world. 


8. Born in Scotland but distin- 
guished for activity in American 
Revolutionary War... commanded 
the “‘Bonhomme Richard” . . . in 
Russian fleet under Empress Cath- 
erine . . . now buried at U. S. 
Naval Academy at Annapolis. 


8. Samuel 
Cunard 


9. First admiral of the U. S. Navy 

- nicknamed “Old Salamander’”’ 
after his capture of New Orleans 
from the sea . . . commander of the 


9. Horatio 
Nelson 


Western Gulf Blockading Squadron 
for the Union in the Civil War .. . 


10. Served under his father in 
fighting the Barbary pirates .. . 
commanded the Great Lakes fleet in 
War of 1812 ... the famous fight- 
ing slogan, “Don’t give up _ the 
ship,”? was his. 


10. George 
Dewey 


(Correct answers: 1 and 6; 2 and 5; 3 and 7; 4 
and 9; 5 and 8; 6 and 10; 7 and 4; 8 and 1; 9 and 
2; 10 and 3) 


SEA FOTO CONTEST 


A contest for best pictures of marine 
subjects by amateur photogs is al- 
ways in order. Contact camera editor 
of paper and photography store for 
aid. Display best shots in lobby. 


ACTION IN LOBBY 


For action in your lobby and front 
try these easy-to-make displays: 
I. “SEE”? DISPLAY: Adapt the “see” 


display by mounting action stills from your 
Vitagraph exchange on spokes of a ship’s 
steering wheel. Headline: SEE This Mighti- 
est Adventure Of Men Against The Sea. 
Captions for stills: SEE fighting sailors 
battling each other — (Still 54). SEE 
Charles Maclver, who, with Samuel Cunard, 
made a reality of steamships—(Still 91). 
SEE the wretched conditions of the hell- 
ship, “Star of Liverpool”— (Still 26). SEE 
heroic sons of the sea as they fought Atlan- 
tic seas to bring the first steamboat, the 
“Brittania,” across on its maiden voyage— 
(Still L 70). SEE “Sons of the Sea,” 
mighty saga of the steamship and linking 
of England and America—(Still 87). 


2. ANIMATED SAILS: Set up a mast 
and canvas sail. On sail mount action stills 
from picture. Large electric fan behind 
keeps sail blowing. 


3. NAUTICAL ATMOSPHERE: Box- 
office made into pilot house, life preserv- 
ers, flags, anchor, fog horn blowing, ete. 


TRAVEL PROGRESS 


The development of the steamboat, 
superseding the sailboat in Atlantic 
Ocean trade, is the story of “Sons Of 
The Sea”? This makes an excellent 


Yh oe 
4 


peg for a “march of transportation pets 
progress” campaign. Tie up “with es 


local steamship, railroad, airplane 


and bus companies for “Then and 
Now” displays, comparing the old 
and new methods of transportation. 


HONOR SONS OF SEA 


Honor local “sons of the sea”—en- 
listed men, sailors, naval reserve offi- 
cers, ete.—with a scroll tribute in 
your lobby. Copy for scroll: “The 


*Strand Theatre is proud to dedicate 


its showing of ‘SONS OF THE SEA’ 
to Blanktown’s men now serving with 
the United States Navy.” Obtain 
names from local service groups. 


_ NEWS FROM SAILORS 


Set aside a corner of your lobby as 
a clearing house for news about local 
“sons of the sea.” Invite relatives 
and friends to post letters and pic- 
tures received from local men now 
serving with the U. S. Navy. Headline 
your bulletin board with “News From 
Blanktown’s Sons Of The Sea.” 


TITLE IN TIE-UPS 


See your local department store and 
merchants about using the picture 
title for window displays and news- 
paper co-op ads. Displays feature 
clothing, sailing equipment and 
books for all “‘sons of the sea.” 


IT’S KID STUFF — 


f course, you'll aim part of your 
campaign at the kid trade. We want 
to remind you about: 


® Bulletin board displays in school on 
development of the steamboat. 


© Boat modelling contest. 
® Boat regatta for “sons of the sea.” 


© Distribution of novelty sailor caps. 
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SIX-SHEETS 


25 each 
50 each 
100 each 


50 each 
100 each 


BHKKORE 


SEDGRAVE 


50 each 
100 each 
REGULAR WINDOW CARDS 


Te each 


cue as REGULAR 


WINDOW CARD 


COLORED I1 x 14's 
Set of Eight . . . . . . Rental: 357 


: : Ac 
INSERT CARD 2 COLORED 22 x 28's 
Rental: 12¢ each Rental: 202 each SLIDE . . . Price: 152 


Scanned from the United Artists collection at the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 
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DIGITAL LIBRARY 


www.mediahistoryproject.org 


